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SUBJECT TITLE AUTHOR

VISUAL COMM. A Cognitive Psychology of Mass Communication Richard Jackson Harris

VISUAL COMM. A Handbook of Qualitative Methodologies for Mass Communication ResearchKlaus Bruhn Jensen

VISUAL COMM. A History of Mass Communication Irving Fang

VISUAL COMM. Advertising 2.0 Tracy L. Tuten

VISUAL COMM. Advertising and Promotion George E. Belch

VISUAL COMM. Advertising and Promotion Communicating Brands Chris Hackley

VISUAL COMM. Advertising in a free society RALPH HARRIS

VISUAL COMM. Always Already New Media, History, and the Data of Culture Lisa Gitelman

VISUAL COMM. American Journalism David Sloan

VISUAL COMM. An Introduction to Digital Media TONY FELDMAN

VISUAL COMM. An Introduction to Modern Vehicle Design Julian Happian-Smith

VISUAL COMM. An Introduction to Writing for Electronic Media Robert B. Musburger

VISUAL COMM. An Introudction Journalism CAROLE FLEMING

VISUAL COMM. Animal movements Moving animals JACOB BULL

VISUAL COMM. Art of Advertising ROBERT P. SCRIPPS

VISUAL COMM. Beginning Blender Lance Flavell

VISUAL COMM. Career Opportunities in Journalism JENNIFER BOBROW BURNS

VISUAL COMM. Communication & Culture Media and studies John Hartley

VISUAL COMM. Communication design principles methods and practice Jorge Frascara

VISUAL COMM. Communication Theory Media, Technology and Society David Holmes

VISUAL COMM. Convergent Journalism An Introduction Stephen Quinn

VISUAL COMM. Creativity and design Jenna Ward

VISUAL COMM. Culture and the public sphere Jim McGuigan

VISUAL COMM. Culture Education Media Global Media

VISUAL COMM. Culure media and language Stuart Hall

VISUAL COMM. Cyberprotest Wim van de Donk

VISUAL COMM. Design of concrete structures Arthur H. Nilson

VISUAL COMM. Designing Brand Identity Alina Wheeler

VISUAL COMM. Digital culture charlie gere
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e-Books



VISUAL COMM. Environment in the Age of the Internet Heike Graf

VISUAL COMM. Fashion Design Essentials Jay Calderin

VISUAL COMM. Feasibility Study of Television and Film Production Space in ScotlandScottish Enterprise

VISUAL COMM. Figure drawing  design and invention Michael Hampson

VISUAL COMM. Final Media and Culture Jordan Gutlerner

VISUAL COMM. Home recording for mucians for dummies Jeff Strong

VISUAL COMM. HTML5 and CSS3 Transitiontrans formation and animation Aravind Shenoy

VISUAL COMM. Hybrid animation TINA O’HAILEY

VISUAL COMM. In Defense of Advertising Jerry Kirkpatrick

VISUAL COMM. Introduction to Journalism Richard Rudin

VISUAL COMM. Introduction to Mass Communication University of Nigeria

VISUAL COMM. Journalism Online Mike Ward

VISUAL COMM. Journalism Studies a Critical Introduction Andrew Calcutt

VISUAL COMM. Journalism Today Patten Wilson

VISUAL COMM. Logo design work book ADAMSMORIOKA

VISUAL COMM. Marketing and Advertising Using Google Google

VISUAL COMM. Mass Communication Theory Stanley J. Baran

VISUAL COMM. Mass Communications and Media Studies Peyton Paxson

VISUAL COMM. Mass Media Research ROGER D. WIMMER

VISUAL COMM. Mass Media Research An Introduction 9th Edition ROGER D. WIMMER

VISUAL COMM. Media & culture Bettina Fabos

VISUAL COMM. Media and cultural theory Bettina Fabos

VISUAL COMM. Media in Spport of Sustainable Development UNESCO

VISUAL COMM. Media innovations Tanja Storsul

VISUAL COMM. Media Law for Journalists Ursula Smartt

VISUAL COMM. Media Policy for the Digital Age Amsterdam University Press

VISUAL COMM. Media popular culture kingsley bolton

VISUAL COMM. Media, Democracy and European Culture Ib Bondebjerg

VISUAL COMM. Mediatization of culture and everyday life Anne Kaun

VISUAL COMM. Micropolitics of Media Culture Patricia Pisters

VISUAL COMM. Network culture Tiziana Terranova

VISUAL COMM. New Media Old News Natalie Fenton

VISUAL COMM. Newspaper Journalism Susan Pape

VISUAL COMM. Objectivity in Journalism Steven Maras

VISUAL COMM. Organization Theory and Design Richard L. Daft



VISUAL COMM. Persuasive advertising J. Scott Armstrong

VISUAL COMM. Photovoltaic design  installation for dummies Ryan Mayfi eld

VISUAL COMM. Pile Design & Contruction Practice M.J.Tomlinson

VISUAL COMM. Practical research methods for media and cultural studies Máire Messenger Davies

VISUAL COMM. Production Encyclopedia 1952 W. R. WILKERSON

VISUAL COMM. Qualitative data analysis Ian Dey

VISUAL COMM. Resumes for Communications Careers  Writing & Journalism VGM Career Books

VISUAL COMM. School of Journalism and Mass Communications SJS University

VISUAL COMM. Social Media in Higher Education Chris Rowell

VISUAL COMM. Social Media in Southeast Turkey Elisabetta Costa

VISUAL COMM. The A to Z of Journalism Ross Eaman

VISUAL COMM. The Advertised Mind ERIK DU PLESSIS

VISUAL COMM. The Advertising Handbook Sean Brierley

VISUAL COMM. The Art and CRAFT OF problem Solving Paul Zeitz

VISUAL COMM. The Business of TV Production Craig Collie

VISUAL COMM. The Design of Everyday Things DON NORMAN

VISUAL COMM. The Handbook of Journalism Studies Karin Wahl-Jorgensen

VISUAL COMM. The language of advertising Angela Goddard

VISUAL COMM. The Media and Social Theory David Hesmondhalgh

VISUAL COMM. Theory of Film SIEGFRIED KRACAUER

VISUAL COMM. Understanding Journalism Lynette Sheridan Burns

VISUAL COMM. Understanding Media and Culture An Introduction to Mass CommunicationUniversity of Minnesota

VISUAL COMM. Understanding Media Cultures 2nd Edition Nick Stevenson

VISUAL COMM. Visual Communication Theory and Research SHAHIRA FAHMY

VISUAL COMM. Visual Media coding and Transmission Ahmet Kondoz

VISUAL COMM. Writing for Visual Media 2nd Edition Anthony Friedmann


